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DUNELM LAUNCHES ‘ASK DUNELM’ AI SHOPPING AGENT 
 

UK retailer partners with Google Cloud on conversational shopping experience 

 

Dunelm, the UK’s leading homewares retailer, has launched ‘Ask Dunelm’, a new AI-powered shopping 

assistant designed to help customers discover products, styles and inspiration through natural 

conversation. 

 

Now live within the Dunelm App on iOS, ‘Ask Dunelm’ enables customers to describe what they are looking 

for in their own words, ask questions about products, visualise products in their homes, and receive 

tailored recommendations. 

 

Dunelm is one of the first retailers in the UK to launch the new generation multi-modal shopping agent 

utilising Google Cloud’s Gemini Enterprise for Customer Experience product suite, marking a significant 

milestone in the retailer’s ongoing investment in digital innovation and customer experience. 

 

‘Ask Dunelm’ builds on the company’s existing use of AI across its digital channels and forms part of a 

broader programme of omnichannel development, designed to create a more seamless, personalised and 

inspirational shopping experience for customers.  

 

Whether customers are furnishing an entire room, searching for a specific product or simply looking for 

inspiration, ‘Ask Dunelm’ offers a more intuitive way to navigate Dunelm’s extensive homewares offer, 

helping customers discover products and solutions suited to their individual style, budget and needs. 

 

The launch is the latest step in Dunelm’s digital evolution following the introduction of its new customer 

App earlier this year. Now downloaded by over 500,000 customers, the App has already become an 

important part of the retailer’s omnichannel proposition, offering features including personalised 

recommendations, Click & Collect integration, product information and in-store functionality. ‘Ask 

Dunelm’ represents the first of several new enhancements planned for the platform. 

 

John Gahagan, Chief Technology & Information Officer at Dunelm, commented: 

"At Dunelm, we're always looking for new ways to make shopping for the home easier, more inspiring and 

more personalised. ‘Ask Dunelm’ represents a significant step up in how customers can discover our 

products, allowing them to shop through natural conversation rather than traditional search methods. 



 

 

"Customers increasingly expect digital experiences that are intuitive and tailored to their needs. By 

combining our deep understanding of home and customer preferences with Google Cloud's industry-

leading AI capabilities, we've created a tool that can help customers navigate choices, find inspiration and 

confidently create homes they love. 

 

"This is an exciting milestone, but it's only the beginning. As we continue to develop our App and broader 

omnichannel experience, we'll keep introducing new features that bring together the best of digital 

innovation and our specialist homewares expertise." 

 

Andrea Williamson, Director; Retail, Consumer and Travel, UKI, Google Cloud added:  

“Retail is entering a new era of conversational commerce. Dunelm’s 'Ask Dunelm' agent is a brilliant 

example of how Google Cloud can help retailers turn customer inspiration into reality. As the Dunelm team 

bridges the gap between digital browsing and expert advice, we look forward to supporting their continued 

digital evolution.” 

ENDS 

 
Contacts:  
 
MHP Group 

 
Tel: 07770 753 544 

Oliver Hughes / Rachel Farrington / Charles Hirst Email: dunelm@mhpgroup.com 
 

Notes to Editors: 

 

About Dunelm  

Dunelm is the UK's market leader in homewares with a purpose 'to help create the joy of truly feeling at 

home, now and for generations to come'. Its specialist customer proposition offers value, quality, choice 

and style across an extensive range of more than 100,000 SKUs, spanning multiple homewares and 

furniture categories and including services such as Made-to-Measure window treatments.  

 

The business was founded in 1979 by the Adderley family, beginning as a curtains stall on Leicester market 

before expanding its store footprint. The business has grown to 204 stores across the UK and Ireland and 

has developed a successful online offer through dunelm.com which includes home delivery and Click & 

Collect options. 160 UK stores now include Pausa coffee shops, where customers can enjoy a range of hot 

and cold food and drinks.  

 

From its textiles heritage in areas such as bedding, curtains, cushions, quilts and pillows, Dunelm has built 

a comprehensive offer as The Home of Homes including furniture, kitchenware, dining, lighting, outdoor, 

decoration and DIY. The business predominantly sells specialist own-brand products sourced from long-

term, committed suppliers.  

 

Dunelm is headquartered in Leicester and employs c.12,000 colleagues. 
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